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Core learning modules Resources
Policy Brief
MO - Introduction

M1 - Audience and strategy Executive Summary

X Writing Guide Template
M2 - template and guide Step by step Examples
Communication Insights and
- Useful Resources
Specialised short modules
M3 - Government M4 - Public and M5 - Strategic Social -
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[1Aims and outcomes

[1 Case study: how public opinion influenced waste policy

[1 Understanding people and the main drivers for public opinion
[] Types of media

[1Main drivers for media

[1 Case study: Great Barrier Reef

[1 Opinion stories in newspapers

[1 Strategic approach to reaching the public and media
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Aims:

- To gain an understanding of how media and public
perception can influence policy.

- To learn how to adapt your writing to reach a broader public
audience through media.

Outcomes:

- To understand the difference between the information
needs of public and media.

- To understand the resources you have or will need to reach
them.
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Case study - Why you needed to understand them

Plastic bags, computer and TV waste, building waste:

* Which is the most significant waste issue?

* Which got more media and public attention?




“Wow! Look at that!” — use vivid
colours and images

“I don’t want more bad news” —
careful of language tone

“Give me grounded things | have
control over” — provide actionable
ideas

“I have a million other priorities and
am just so tired” — make ideas
either easy or irresistible

Energy in Buildings and
Communities Programme
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Do you want awareness or action?

Do you want members of the public to care about the issue (creating
public support for policy change) or to do something, or both?

People want to know how:
e How will this affect me?
e What’s in it for me?

Humans are human! Visual and emotional.
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Clarity and simplicity — make it understandable
Relevance and context — make it relate to my life

Accuracy and integrity — make it believable
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Case study - Public research impact

1 balloon - 50g CO2

https://www.youtube.com/watch?v=Gsl1ro3zc30

https://visualizingclimatechange.wordpress.com/wp-content/uploads/2014/12/capture-d_c3a9cran-2014-12-14-c3a0-19-23-43.png


https://www.youtube.com/watch?v=GsI1ro3zc30
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Clarity and simplicity - black balloon make invisible
visible

Relevance and context - number of balloons per
everyday activities

Accuracy and integrity - driven by government
organisation



Newspapers, magazines and online
- They want an interesting topic

- They need pictures or graphics and someone to
interview

Radio & podcasts
- They want someone to interview
Television

- They need something to film and someone to
interview

What do you have to support telling your story?
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What drives media:

- Profit motive: large audience figures
to attract advertising dollars

- Altruistic motive: “speak truth to
power”

- Influence motive: owners want
political or public influence



News values: what makes a story “newsworthy”?

- Impact

- Timeliness
- Prominence
- Proximity

- the Bizarre
- Conflict

- Currency

- Human interest.
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Case study — Great Barrier Reef
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Eht luuljnlnuton voﬁt Politics Opinions Local Sports XN 1| World Business Tech

thsz?rars.ﬂw.CmmoGMnsShrﬁshMmfbasfer 1) has been
responsible

Health & SCiellce I for destroying more than 20% of the Great Barrier Reef.  asy

We spoke to one earlier.
Inthe News  Venezuelan election Nats-Cardinals iPad mini Danny DeVite split Mila Kunis

‘Hopeisnota 25 Richest, 25 Eee
strategy’ poorest in Congress ‘ cox

Great Barrier Reef has lost half its corals since
1985, new study says

| nave been shocked by the level of vifriol
hatred and plain nastiness directed at me
since | publicly vilified that woman.

This is gust an attempt to silence me. All |[ MMy use of viclent, 2 hic language is
of this IS of course designed tointimidate, || 'nfended merely fo attention o the
fo censor and to desfroy, let's not kid failore of those in power, £e azdf.}bzsf

about. ender, if is merel
OHSANES Uha This:1a ; ° cut and throst OYFP:(;;‘;\CGI debate.

There s a misguided belief that the | have been astounded at the hatred and
behaviour of h\ah profile matters. || anger and, of course, jealousy that has
The view that the atfitudes held by those || been dished out towards me. This 1dea
in public Iife towards women are somehow that there 1s a “war® on women, is an

reflected more broadly in society as a anathema to me and | regect 1t ovfright.
It 1s abhorrent and hurt£ul.

whole, is a repugnant notion.

The accusation that violent language The so?seshom that for even a moment,

View Photo Gallery — Grest Bamrier Reef has lost half its corsl: A new study shows that the
reef has lost more than half its coral cover since 1985, spurrad by factors such ss humricanes,
coral-esting starfish and coral bleaching.

directed at women is part of a continvum,

and that violence against women is
part of that same confinvum is

highly offensive to me.

publicly directing savage abuse at a
woman on the basis of her gender resuits
in a community that is less able to keep
i's davghters, and mothers and wives and
sisters safe, 1s reprehensible and |
reject if vtterly.
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- Editorial section of newspapers
Includes the objective reporting
written by journalists.

- Opinion section includes articles
written by guest writers who have an
Informed opinion.
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Decide if your policy brief or executive
summary can be repurposed for:

- a media release
- an opinion article

Work with your university or institute
media and communication team.



https://theconversation.com/
A  Edition: France v [IBCERIEICUM Receive the newsletter Become an author  Subscribe as a reader  Login

THE CONVERSATION Qo

Academic expertise, journalistic demands

Culture Economy + Business Education + Youth Environment International Politics + Society Health Science Podcasts in English

In ancient times, the

witch was already the

symbol of a feared Volkswagen, the end of a
feminine power. German myth?

Donald Trump returns to the White House
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Global

Africa

Australia

Brasil

Canada

Canada (francais)

Espafia

Eurape

France

Indonesia

Mew Zealand

United Kingdom

United States
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Next — Module 5 — strategic social media

Technology Collaboration Programme
by l2d
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